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Taytu Puts Ethiopia in High-
End Fashion Directory

Friday, October 3,
2008 Addis Ababa
(U.S. Embassy) — At a
fashion trade show in
New York this Sep-
tember, top interna-
tional retailers, includ-
ing Barneys New York,
ordered more than
500 products from the &
Ethiopian leather
goods and textiles
consortium. Taytu, a
consortium of twelve
leather, leather prod-
uct and hand-woven

folkloric textile-

producing small and
(Continued on page 2)

The marketing expert taking orders for Taytu at the New York
fashion trade fare.

Conflict Prevention Will Be
KKey for New Africa Command

By Jacquelyn S. Porth
Staff Writer

Washington — The U.S. military acti-
vated its sixth geographic command,

dedicated exclusively to the continent
8 of Africa, on October 1.

The new U.S. Africa Command flag
| was unfurled during a formal ceremony
~ held at the Pentagon before African dig-

nitaries and members of the U.S. Con-
gress on the first day of AFRICOM — as
it is known — as a fully independent
unified command. Defense Secretary

Agency for International Development,
Defense Department and Africa Command
officials celebrate the launch of AFRICOM
October 1,2008.

(Continued on page 3)
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Taytu Puts Ethiopia in High-End Fashion Directory ...

(Continued from page 1)

International Fashion Trade Show
in New York, September 13-15,
with support from USAID's Agri-

business and Trade Expansion Pro- |

gram (ATEP). At the New York
show, an unprecedented number of
retail outlets and prestigious de-
partment stores visited the Taytu
stand. Barneys New York ordered
240 leather bags from Taytu,
marking a milestone in the consor-
tium's growth. Nine additional
stores from the United States, one
from South Korea and one from
Japan confirmed orders for a total
of 240 more items.

USAID's ATEP supports Ethiopian
efforts to maximize export earnings
from priority sectors like the leather
industry. Over the last two years,
USAID's ATEP and UNIDO have
actively

| Taytu's stand at the New York trade fare

through professional development
of staff and the establishment of a
modern showcase and retail outlet
in the Dembel City Center in Octo-

supported
Taytu's
participa-
tion in
high end
trade
shows in
Europe
and the
United
States.
This par-

ticipation

has

A Night Purse featuring beaded accessories

helped

the consortium earn more than U.S.
$50,000 in sample orders from the
United States, Canada, Europe and
Japan and lead to regular export
engagements for the consortium's
member SMEs. USAID support has
also helped build Taytu's capacity
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ber 2007. Through this retail out-
let, Taytu has sold more than U.S.
$50,000 of products locally.

Taytu's products incorporate unique
designs inspired by age-old Ethio-
pian traditions with the superb qual-

ity of Ethiopian leather and indige-
nous workmanship of the SMEs'’
artisans. Initially supported by
UNIDO and ITC, Taytu was formed
five years ago to market its mem-
bers’ leather and textile products to
high-end Western markets.
USAID's ATEP joined UNIDO in
2007 to support the consortium's
institutional capacity building and
marketing activities of the consor-
tium. The international support for
this group of Ethiopian companies
has contributed to an encouraging
upturn in sales that signals Ethio-
pian products' potential to compete
in the international high fashion
market. ¢

Weekly Special Report




Conflict Prevention Will Be Key for New Africa Command...

(Continued from page 1)

Robert Gates emphasized
that AFRICOM’s mission is
to prevent war, not wage
it. And, he said, the new
command — headquartered
now in Stuttgart, Germany
— was created to enhance
the security of America’s
African partners, not to
establish a U.S. military
presence on the continent.

Joint Chiefs of Staff Chair-
man Michael Mullen, who
spoke at the command ac-
tivation ceremony, said
bringing together civilian
and military assets in this

armed conflict.”

HOW THE COMMAND WILL
% WORK

The prevailing question
among Africa specialists is

§ how will AFRICOM work? In
times of natural disaster, ci-
vilian government agencies
will turn to the command for
logistical support. It will help
them work with African gov-
1 ernments and with private
partners with personnel dis-
persed to African towns and
villages.

way will allow the United
States to engage with Afri-
cans in new ways because
it now will have dedicated
staff (more than 1,000) to

U.5. Army Gen. William E. Ward, center, the prospective
commander of U.S. Africa Command (AFRICOM), is briefed
on a construction project by U.S. Navy Builder Construction
man Jason Talavera, right, and Builder Constructionman
Mark Lindsey at a school in Holl Holl, Djibout

“We identify the needs of
vulnerable populations for
humanitarian assistance. We
call upon our military to help

do so.

U.S. Agency for International Devel-
opment (USAID) Administrator Hen-
rietta Fore expressed strong support
for the command’s vital mission of
contributing to military-to-military
security cooperation. “We expect
AFRICOM to substantially contrib-
ute to African defense sector re-
form and to build African partner
capabilities in peacekeeping, in
coastal and border security and
counterrorism,” she said.

Fore said the State Department will
ensure that the command’s activi-
ties are coordinated through the
U.S. ambassador assigned to each
African nation. State and USAID
will work in tandem to ensure that
all development, diplomatic and de-
fense activities are carried out in
Africa in a way that maximizes re-
sources, she said.
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All three entities should take pride
in their collective record of accom-
plishments in Africa, Fore said, “in
delivering humanitarian assistance,
in advancing peace and security, in
promoting the rule of law and good
governance, in investing in the well-
being of Africa’s people in times of
crisis and ... peace, and [in] spur-
ring economic growth on the conti-
nent.”

State and USAID know, Fore said,
that the success of diplomatic and
development missions often de-
pends on security and logistics pro-
vided by Defense. “The link be-
tween security and development is
clear throughout sub-Saharan Af-
rica,” Fore said.

Improvements in security, she said,
have allowed countries such as
Rwanda and Liberia to begin experi-
encing “sound economic growth,

provide [air]lift capacity and
support to reach the people,” Fore
said.

USAID will continue to coordinate
activities of nongovernmental or-
ganizations, host nation partners,
other government agencies and the
military. Fore said this proved an
effective operations model during
the 2000 and 2007 floods in Mo-
zambique and Kenya, respectively.

Additionally, the administrator said
development, diplomatic and de-
fense experts are also concerned
about a future avian flu pandemic.
In response, she said, AFRICOM
personnel are preparing for that
possibility.

The command also has a conflict
prevention role. Preventing conflict
serves to protect precious re-
sources. Fore quoted an Oxford
(Continued on page 6)
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South African Company Grows at Breakneck Pace with U.S. Help

By Phillip Kurata
Staff Writer

Cape Town, South Africa — A
predominantly black-owned
South African manufacturer of
electric power transformers is
growing at a breakneck pace,
in large part because of a stra-
tegic boost from the U.S. gov-
ernment.

Electro Inductive Industries
(Pty) Ltd. (Ell) has seen its
sales rocket from less than $8
million in 2005 to more than
$27 million in the last fiscal
year.

“The big kickoff came in 2004
when Ell got a contract from
the Johannesburg city govern-
ment,” said Mark Going, Ell’'s
chief of electrical design and
part owner of the company.
“That got our name known in
the market. Since then, our
growth has been exponential.”

said Tina Dooley-Jones
of the U.S. Agency for
International Develop-
ment, which oversees
the SAIBL program.

“SAIBL has been a big
help for us,” said Go-
ing. “Obviously, we
are having growing

84| pains in all aspects of
our business — sys-
tems, people and cash
flow. When we

s started in 1999, we

™ had six workers. To-
day we have 280, and
we don’t have
enough.”

== If Ell is going to con-

L. tinue to prosper, not

¥ only will it have to fill
Eskom’s order, but it

also will need its

| smaller business part-
ners to grow. “Some
& of our black service

_ providers have been

Going said that Ell’s production
and sales accelerated after the

Electro Inductive Industries tank fitter Alfie Coster prepares
a transformer for shipment.

able to grow along
with us. Some have

company received assistance

from a U.S. government program,
South African International Business
Linkages (SAIBL), which is designed
to help predominantly black-owned
South African small and medium-
size companies.

In 2005, SAIBL analyzed Ell's busi-
ness practices and paid half the
costs of getting its transformers
tested and certified by an independ-
ent agency. Transformers are used
to channel electricity from high-
tension power lines to individual
houses and businesses. They are
most frequently seen atop poles
holding up electricity lines.

Since the certifications were ob-
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tained, Ell has been working over-
time to meet the orders from
Eskom, South Africa’s national
power provider, as well as from mu-
nicipal governments. South Africa
is in the midst of a building boom of
new houses, roads and communi-
ties, creating surging demand for
electricity.

“Ell should do well. It has a good
chance for success,” said SAIBL's
Bertram Richards. SAIBL has given
Ell $23,000 over three years, most
of it going to product testing costs.
“That is not a lot of money, but it
has been very effective in helping
Ell create new jobs and become a
bigger player in the marketplace,”

not and have fallen by
the wayside,” Going said.

SAIBL’s Richards said that he will
contact Ell subcontractors with of-
fers to help them plan growth
strategies. The companies that
SAIBL identifies for help are ones
that are able to have a beneficial
impact on other companies in the
same sector.

Going said that once Ell has stabi-
lized from its current growth spurt,
it will seek SAIBL's help in develop-
ing markets for its transformers in
other African countries. “We see
the potential for future markets in
Zambia, Kenya, eventually Zim-
babwe,” Going said. ¢

Weekly Special Report




Wine Company Goes Global with U.S. Help

By Phillip Kurata
Staff Writer

Cape Town, South Africa — Loukie
Vlok, the winemaker of South Af-
rica’s Koopmanskloof Vineyards,
points to six bottles on a table —
three reds, two whites, and one
rosé. “These wines are going to be
known around the world and make
us rich,” he says.

By “us,” Vlok means primarily the
86 black farmworkers who collec-
tively own one of the six Koop-
manskloof farms and 26 percent of
Koopmanskloof Vineyards, the
winemaking and retailing firm. He
also refers to the mostly black busi-
nessmen who have a controlling
interest in the vineyards and to
Steve Smit, the aging owner of the
five other Koopmanskloof farms.

The Koopmanskloof lands and win-
ery, located in the lush Stellenbosch
region north of Cape Town, have
produced wines for more than 100
years, but the people who used to
drink them knew them by other
names. The wine was sold in bulk;
buyers bottled it and put their own
labels on the bottles.

“Mr. Smit was not interested in
marketing. He was only interested
in the quality of the production. |
told Mr. Smit that other people put
their names on our wines and make
extra money from that. | told him
that we could do that too,” Vlok
said.

ownership by 2014. The govern-
ment is steering clear of the force-
ful land-seizure policy taken by Zim-
babwe, a policy blamed for devas-
tating agriculture and causing fam-
ine in Zimbabwe.

Taking a different approach, the
South African gov-
ernment is trying to
build partnerships
with South Africa’s
white farmers, pay-
ing them for their
lands and putting
ownership in the
hands of the farm-
workers. In return,
the government is
asking the former
owners to continue
managing the farms
while they train the
new worker-owners.
This is part of a
broader policy, called
Black Economic Em-
powerment, which is
intended to bring
once disenfranchised
blacks into the mainstream of all
sectors of the economy.

The U.S. government supports this
policy with its South African Inter-
national Business Linkages (SAIBL)
program, which is administered by
the U.S. Agency for International
Development. The agency reports
that since 1998, SAIBL has helped
more than 10,000 black, historically
disadvantaged businesses, helping
them to create more than 17,000

The launch of Koopmanskloof wines jobs and generate sales exceeding

under its own labels came in 2005.
That event was the outcome of a
convergence of factors, the prime
one being the South African govern-
ment’s drive to place 30 percent of
the country’s farms under black
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$1.4 billion.

For Koopmanskloof, SAIBL experts
carried out a thorough diagnosis of
its business. Out of this has sprung
the decision to market under Koop-

manskloof labels. The SAIBL exami-
nation also coached managers in
how to sell wine in international
markets, train personnel, draft busi-
ness plans and acquire the interna-
tional fair trade accreditation.

Speaking to America.gov from the
Cape Town airport
September 30 as
he was about to
board a flight to
China on a market-
ing trip, the chief
executive of Koop-
manskloof, Rydal
Jepfta, expressed
gratitude for the
U.S. support.

“SAIBL has helped
us meet major
challenges,” Jepfta
said. Before join-
ing Koopmanskloof
in 2007, Jepfta
was the general
manager of Thandi
Wines, another
South African
brand that is run by black execu-
tives and winemakers and that was
the subject of a 2007 BBC docu-
mentary. While at Thandi, Jepfta
developed a reputation as an imagi-
native and energetic business
leader.

His plans for Koopmanskloof do not
end with putting bottles of fair
trade wine on the shelves of shops
in the United States, Europe and
Asia. There are artificial ponds on
the farm, constructed for water
management. He intends to turn
them into fish farms. “Africans
need more protein in their diet, and
fish is a good source,” he said.

(Continued on page 6)
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Conflict Prevention Will Be Key for New Africa Command ...

(Continued from page 3)

University statistic that one war
occurring in a low-income nation
costs an estimated $64 billion. She
said there have been 21 African
countries in the past 25 years that
have experienced military conflict.

Typically, Fore said, an average
conflict goes on for nearly seven
years. Then, she said, it takes a
conflict-ravaged nation about 17
years to return to its pre-conflict
gross domestic product growth
rate.

“Conflict is an impediment to devel-
opment and ... nations building their
futures,” she said. As an example,
she pointed to daily USAID activi-
ties in Darfur to feed 3 million peo-
ple who were displaced by conflict.

Gates pointed out that economic
turmoil, ethnic fissures, natural dis-
asters, disease, crime and terrorism
“can be just as destabilizing as tra-
ditional military threats,” and it is in
some of these nontraditional areas
that AFRICOM can help out.

Army General William “Kip” Ward,
who is in charge of the new com-
mand, said it is “rare ... indeed” to
be able to build a new organization
from the ground up. He will focus
on a range of programs, including
counternarcotics and counterterror-
ism, maritime training through the
Africa Partnership Station program,
and mentoring peacekeepers
through the Africa Contingency Op-
erations Training and Assistance
program.

Gates said the command will solid-
ify the processes of “building last-
ing ties with our African friends and
partners and helping them secure
and develop their own nations.”

He summarized his vision of AFRI-
COM this way: “Itis, at its heart, a
different kind of command with a
different orientation, one that we
hope and expect will institutionalize
a lasting security relationship with
Africa.”

For more information about AFRI-
COM, see “New U.S. Military Com-

Wine Company Goes Global with U.S. Help ...

(Continued from page 5)

The Koopmanskloof farms have a
low mountain that allows a person
standing on the summit to see the
Atlantic and Indian oceans, Table
Mountain, and lush valleys. Smit
had built a cabin on the summit
where he hosted private celebra-
tions. Jepfta talked of plans to turn
the cabin into a restaurant and
lodge for tourists and of building
hiking trails on the hills where the
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guests could sharpen their appe-
tites.

A portion of the Koopmanskloof
profits will flow into a trust for the
worker-owners, which they can use
to improve their homes and send
their children to high schools and
universities. Loukie Vlok is sending
his black apprentices to school so
they can understand the reason be-
hind the grape cultivation practices
he has taught them for decades.

mand to Focus Exclusively on Af-
rica. ( http://www.america.gov/st/
peacesec-english/2008/

Septem-

ber/2008092613581 2sjhtrop0.399
4409.html )"

For more about partnering, see
“African Outreach Includes Train-
ing, Humanitarian Aid. ( http://
www.america.gov/st/peacesec-
english/2008/

Febru-
ary/20080207152552sjhtrop0.234
9054.html )"

A brochure about the new com-
mand ( http://www.africom.mil/
fetchBinary.asp ) is available on the
AFRICOM Web site.

(This is a product of the Bureau of
International Information Programs,
U.S. Department of State. Web
site: http://www.america.gov)+

“They carry out my instructions
very well. Now, they will learn the
reasons for my instructions. In the
future, they will be master wine-
makers,” he said.

(This is a product of the Bureau of
International Information Programs,
U.S. Department of State. Web
site: http://www.america.gov)+
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Economic Issues Dominate Second Presidential Debate

By Michelle Austein
Staff Writer

Washington — With troubles in fi-
nancial markets continuing to domi-
nate world headlines, John McCain
and Barack Obama spent more than
half of their second presidential de-
bate discussing economic issues
October 7.

The debate, at Belmont University
in Nashville, Tennessee, was held
in a town-hall format. Members of
the audience, who were uncommit-
ted voters, posed questions di-
rectly to the candidates. For the
first time, the debate’s moderator
also asked questions posed by
Americans on the Internet. More
than 6 million questions were sub-
mitted, but only a handful were
asked.

Both candidates outlined their
plans for overcoming the country’s
current financial problems, which
both agree amount to a crisis.
Obama said his plan would provide
a tax cut to the middle class. Not-
ing the health care and energy
costs faced by middle-class fami-
lies, the Democratic candidate
said, “We’'ve got to fix our health
care system, we've got to fix our
energy system that is putting such
an enormous burden on families.”

McCain said he would order the
secretary of the Department of the
Treasury to buy bad home-loan
mortgages and renegotiate them at
the new value of those homes, ena-
bling more Americans to be able to
afford to stay in their homes.

“Is [this plan] expensive? Yes. But
we all know, my friends, until we
stabilize home values in America,

we're never going to start turning

Page 7

around and creating jobs and fixing
our economy,” the Republican can-
didate said.

A large number of Americans — 82
percent according to a September
American Research Group poll —
believes the economy is getting
worse, yet when asked if they feel

Republican presidential candidate John
Mccain (R) speaks during the debate with
Democratic presidential candidate Barack
Obama (L) at the Town Hall Presidential
Debate at Belmont University's Curb
Event Center October 7, 2008 in Nash-
ville, Tennessee. (AFP/Getty Images/
File/Anthony Jacobs)

the same, neither Obama nor
McCain said the economy would
worsen before it got better.

“l am confident about the American
economy,” Obama said. “But we
are going to have to have some
leadership from Washington that ...
sets out much better regulations for
the financial system.” These regula-

tions would include limits on the
roles of lobbyists and special inter-
ests, he said.

McCain said the economy can im-
prove “if we act effectively, if we
stabilize the housing market ... if
we get rid of the cronyism and spe-
cial interest influence in Washington
so we can act more effectively.”

CANDIDATES DESCRIBE FOREIGN
POLICIES

Audience members posed foreign
policy questions to the candidates
during the last half hour of the 90-
minute debate, as the candidates
outlined their international objec-
tives and sparred over the best way
to fight terrorism.

The candidates shared similar views
on when it is necessary for the
United States to participate in
peacekeeping or peacemaking mis-
sions overseas, but they disagreed
on other foreign policy goals.

“The United States of America ... is
the greatest force for good,”
McCain said. “And we must do
whatever we can to prevent geno-
cide, whatever we can to prevent
these terrible calamities [about
which] we have said ‘never again.’
But it also has to be tempered with
our ability to beneficially affect the
situation. ... This requires a person
who understands what our, the lim-
its of our capability are.”

The Arizona senator said his years
of foreign policy experience have
given him the judgment needed to
determine whether the United
States can play an influential peace-
making or peacekeeping role.

(Continued on page 10)
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Nation’s Economy Might Trump Local Issues for Oregon 1st Voters

By Steve Holgate
Special Correspondent

Portland, Oregon — A month before
Election Day, the adage that “all
politics is local” is being challenged
in Oregon’s 1st Congressional Dis-
trict, as it is elsewhere in the coun-
try.

Although voters remain concerned
with local issues, attention is fo-
cused on the country’s economic
turmoil. Almost all newscasts begin
with financial reports, most of them
gloomy. Coffee shop chats quickly
shift to the latest twists and turns
on Wall Street and in Washington,
and residents worry about their in-
vestments and pensions.

When asked what concerns voters
most at the moment, David Sara-
sohn, associate editor of the state’s
largest paper, The Oregonian, said,
“It's overwhelmingly the economy.”
He added, “Since last spring we
were hearing from Americans that
this election was about the econ-
omy, superseding lraq.”

Jeb Bladine, publisher of the
McMinnville News-Register in rural
Yamhill County, confirmed people
are very concerned about the econ-
omy. He said he does not see evi-
dence that the financial crisis has
yet affected voter choices, but
added that it may do so in the com-
ing weeks.

Patrick Webb, editor of The Daily
Astorian, said he believes that the
proposal for a new liquefied natural
gas terminal near this port city is
still the Number 1 issue, but that
the worrying economic news is very
much on voters’ minds.

It is hard to be certain how all this
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will play out politically in the next
few weeks. Neither political party is
blameless in the country’s current
plight, and the mood of the elector-
ate is difficult to read. Polls indicate
the recently enacted bailout pack-

age is hugely unpopular, but the
same polls show Congress’ reputa-
tion took a beating when it failed to
enact the measure promptly.

THE CONGRESSIONAL RACE

Like a number of other lawmakers,
Congressman David Wu initially
voted against the proposal before
supporting a modified version of the
bill. If Wu faced a serious political
challenge in 2008, it might be eas-
ier to tell whether voters hold the
shift against him, but the challenge
to Wu's seat in Congress has, in
the last few weeks, largely evapo-
rated amid some extraordinary po-
litical events.

Republican Joel Haugen won his
party’s primary against a more con-
servative opponent with 70 percent
of the vote, but his opposition to a
number of Bush administration poli-
cies and his endorsement of De-
mocratic presidential nominee
Barack Obama angered party lead-
ers. Haugen, upbeat for most of the

campaign season, said that he is
“still managing to have some fun,”
but smiled a bit wanly when he
said, “I'll be glad when Election Day
comes round.”

Haugen’s shaky standing with Re-
publican Party leadership was not
enhanced when he sought and
gained the nomination of the Inde-
pendent Party in addition to that of
the Republicans. When state elec-
tion officials did not allow the
names of both parties to be listed
on the ballot next to his name,
Haugen faced a dilemma.

He resolved it by waiting until the
deadline for parties to replace their
nominee had passed, then resigned
the nomination of the Republican
Party. This allows Haugen’s name
to remain on the ballot as the Inde-
pendent Party. But, in what must
be embarrassing for a party that
dominated district politics for nearly
a century, Republicans will not have
a congressional candidate on the
November ballot.

In light of these developments, Wu
might be tempted to celebrate his
re-election before the votes are
cast. And if, as some analysts have
suggested, Wu's support is eroding,
voters will lack a major party candi-
date with whom they could lodge a
protest vote.

OTHER ISSUES

In the Oregon 1st, other issues and
offices are very much in play and
the current economic distress will
cast a shadow all the way down
the long ballot.

Sarasohn said he does not believe

the economy will have much direct
(Continued on page 15)
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Record Turnout Likely for 2008 General Election

By Meghan Loftus
Staff Writer

Washington — A record voter turn-
out is expected for the 2008 U.S.
presidential election, and that pre-
diction is putting new election law
reforms to the test.

In 2004, 125 million people voted
in the presidential election, about
88 percent of registered voters.
Experts believe that turnout in
2008 will be somewhere between
125 million and 200 million voters,
the highest numbers in recent
memory.

Under the U.S Constitution, state
governments — not the federal
government — are responsible for
conducting elections. There are
approximately 7,500 election juris-
dictions in the United States and
about 200,000 polling places. In
recent years, some election offi-
cials across these varied jurisdic-
tions have faced staffing short-
ages, out-of-date technology,
weather emergencies and increas-
ing litigation.

But one event focused national at-
tention to the need for reform — an
incredibly close 2000 presidential
contest in Florida. The outcome of
the election hung in the balance as
officials struggled to determine
voter intent on thousands of paper
ballots. As a result, Congress
passed the Help America Vote Act
(HAVA) in 2002. The act provides
money to states to improve the ad-
ministration of federal elections.

“HAVA is a step in the right direc-
tion,” said Nathan Cemenska, of
the Moritz College of Law at Ohio
State University, who is the co-
author of Key Questions for Key
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States. “It caused states to update
their voting technology and pro-
vided money for them to do that.
The voting technology we have is
better because of that.”

HAVA also funds voter education
and outreach programs, training for

cessful outcome, there is every indi-
cation that states will be fully pre-
pared for a potential record turnout
in November.”

Cortés is president of the National
Association of Secretaries of State,
which just released a report detail-

B S

Photo/Kiichiro Sato Across

Ohio, voters stood in line at crowded election offices to cast their ballots early, many
of them concerned about heavy rain or ice forecast for Tuesday's presidential pri-
mary. Here voters wait at the Franklin County Board of Elections in Columbus. AP

poll workers and election officials,
and improving accessibility to elec-
tion sites.

VOTER EDUCATION

State and local governments have
been working overtime to prepare
for elections.

“Dramatic increases in registration
figures and predictions of high turn-
out are driving state preparations
this year,” said Pedro Cortés, Penn-
sylvania secretary of state, testify-
ing before the House Judiciary
Committee. “Nearly 58 million
Americans voted in the 2008 presi-
dential primaries. Based on the suc-

ing such preparations. According to
Engaging the Energized Electorate,
educating new and experienced vot-
ers alike is a top priority this year.

States have created videos, bro-
chures and Web sites on registra-
tion, polling place locations and
Election Day procedures, and have
gotten creative in the process.
Some states, including New Mexico
and Maine, held competitions to
produce the best public service an-
nouncements on voting and civic
engagement. In Missouri, officials
posted their video guide to voting
on MySpace, YouTube and other
video-sharing sites.

(Continued on page 10)
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Record Turnout Likely for 2008 General Election. ..

(Continued from page 9)

OUTREACH TO SPECIFIC VOTER
GROUPS

Many states have targeted young
voters specifically. An unprece-
dented 6.5 million people under 30
voted in the 2008 primaries, and
turnout among this demographic in
the general election is expected to
be high as well.

Twelve states have used social net-
working sites like Facebook and
Twitter to reach young adults, and
half of all state election Web sites
have special pages dedicated to
young voters.

Publicity efforts have focused on
reaching non-English speakers as

well. States such as Connecticut
and Rhode Island have translated
voting information into many lan-
guages, provided voter registration
materials at naturalization ceremo-
nies and targeted historically under-
represented groups.

For elderly and disabled voters,
states are providing equipment
demonstrations and guides.

PREPARATIONS FOR ELECTION
DAY

In addition to publicity, states such
as Arizona and Arkansas are step-
ping up their efforts to recruit and
train poll workers.

Training has become more intensive
in some states. In lowa, poll work-

ers must complete a three-day certi-
fication program, and in Delaware
poll workers are taught in a college
setting that includes hands-on
equipment demonstrations. Five
states and the District of Columbia
(Washington) allow poll workers to
split shifts, giving volunteers the
opportunity to work the polls part
time and easing staffing shortages.

Many states are hoping people will
avoid the large Election Day crowds
and vote early or by absentee bal-
lot. Thirty states use early voting,
which allows voters to cast their
ballots before Election Day. Many
early voters will not have to set
foot inside a voting center, but in-
stead will mail in an absentee bal-
lot. ¢

Economic Issues Dominate Second Presidential Debate...

(Continued from page 7)

“We may not always have national
security issues at stake, but we
have moral issues at stake,” Obama
said, referring to ongoing interna-
tional conflicts such as genocide in
the Darfur region of Sudan and
fighting in Somalia.

“So when genocide is happening,
when ethnic cleansing is happening
somewhere around the world and
we stand idly by, that diminishes
us. And so | do believe that we
have to consider it as part of our
interests, our national interests, in
intervening where possible,” the
lllinois senator said.

The candidates outlined differing
views on how to wage the war on
terrorism. Much of the first presi-
dential debate focused on fighting
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in Iraq; this debate primarily exam-
ined how the candidates would han-
dle security concerns in Afghanistan
and Pakistan.

Obama reiterated his support for
withdrawing U.S. military forces
from Irag and advocated new poli-
cies toward Pakistan.

“If we have Osama bin Laden in our
sights and the Pakistani government
is unable or unwilling to take them
out, then | think that we have to
act and we will take them out. We
will kill bin Laden; we will crush al-
Qaida. That has to be our biggest
national security priority,” Obama
said.

Throughout his campaign, Obama
has said he would be willing to act
unilaterally to take out a terrorist
target in Pakistan if the country’s

government would not cooperate.
McCain has argued this approach
amounts to an announcement of
plans to attack the country.

McCain said he would stop terror-
ists on the Pakistan-Afghanistan
border “by working and coordinat-
ing our efforts together, not threat-
ening to attack [Pakistan].” McCain
said he would cooperate with gov-
ernment leaders to help gain sup-
port from the country’s people to
fight terrorism, a strategy that he
says has worked in Iraq.

According to a poll conducted by
CNN/Opinion Research Corporation,
in the first 30 minutes following the
debate, 54 percent of those polled
said that Obama did better; 30 per-
cent said McCain had the stronger
performance. ¢
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U.S. Presidential Nominees Market Themselves to Voters

By Eric Green
Staff Writer

Washington — Republican presiden-
tial nominee John McCain and De-
mocratic presidential nominee
Barack Obama are using the adver-
tising tool of “branding” to market
themselves to the U.S. electorate,
advertising specialists tell Amer-
ica.gov.

“What we know about
branding of political candi-
dates,” said Allen Adamson
of Landor Associates,
which offers marketing and
research services, “is that
you’'ve got to be single-
minded, very focused,” and
voters have to understand
the candidate’s message
with their “gut,” emotion-
ally, and their “head,” intel-
lectually.

Physical interaction with
voters, such as walking
into an audience like a television
talk-show host, can reinforce the
core message that a candidate
evokes in his speeches, said
Adamson, managing director of
Landor’s New York office. He said
his firm has mapped the attributes
of political candidates to images
and well-known commercial brands.

For instance, the company’s
“Presidential ImagePower” study for
incumbent President George W.
Bush’s successful bid for re-election
in 2004 showed that his supporters
associated him with the “brand”
that evoked such positive attributes
as “reliable, humble and solid.”
Bush’s brand was consistent with
such established mainstay products
as IBM, Ford Motor Company and
Bud Lite beer. Landor’s study was
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done in collaboration with the mar-
ket research firm Penn, Schoen and
Berland.

Supporters of 2004 Democratic
candidate John Kerry associated
him with a brand that conveyed

attributes of “high quality, high per-

formance, hip and young.” He was

associated with the premium brands

of BMW automobiles, Apple com-
puters, and Heineken beer.

For the 2008 campaign, Adamson
said he believes McCain could be
branded like the soft drink Coca-
Cola. That will evoke images of
“the real thing, all about America,
authenticity, patriotic, experienced,
and a war hero” with “the core
message that he has been there,
done that.”

Meanwhile, Obama would be
“Pepsi-Cola,” associated with “the
choice of the next generation, more
the challenger brand [that] is trying
to change things,” said Adamson,
whose firm is nonpartisan.

Sarah Palin, the 2008 Republican
vice presidential nominee, has
branded herself as the “hockey
mom,” said Adamson. He said nei-

ther Democratic vice presidential
nominee Joe Biden nor the presi-
dential nominees have branded
themselves “as clearly or as power-
fully” as Palin, although McCain
seeks to appeal to voters as “a
maverick who bucks the trends.”

Adamson wrote in his blog, Brand-
Simple, that “one of the essential
rules of successful brand building is
to establish something you want to
represent in the minds
of consumers and stick
with it.”

As McCain and Obama
prepare for the final
weeks of the 2008
campaign, wrote
Adamson, “they must
do everything possible
to stick to the brand
position that initially
resonated with their
party platforms and
take every opportunity
to convey this position,
no matter the specific issue at
hand.”

AN INDIVIDUAL’S POWER TO
AFFECT ELECTIONS

Andrew Rasiej, who consults on the
use of technology in politics, says
both Obama and McCain are brand-
ing themselves as agents of
change. Where they differ, he said,
is that Obama’s campaign is casting
its candidate as the agent of
“generational change,” in which
Americans are asked to make a
shift in “the way in which our de-
mocracy works.”

McCain is using “institutional

change,” saying that the U.S. gov-

ernment in Washington needs to
(Continued on page 13)
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Joe Biden, Sarah Palin Highlight Their Political, Personal Roots

By Michelle Austein
Staff Writer

Washington — In their first meeting
and only debate, vice presidential
candidates Joe Biden and Sarah
Palin described the roles each
would play as the next in line to
lead the United States.

Palin, the Republican
first-term governor of
Alaska, said she and
running mate John
McCain “have had
good conversations
about where | would
lead with his agenda.
And that is energy in-
dependence in America
and reform of govern-
ment over all, and then
working with families
of children with special
needs.”

The U.S. vice president
also presides over the
Senate, casting a vote
whenever that vote

best advice.”

POLITICAL EXPERIENCE

Palin and Biden highlighted their
political expertise: Biden empha-
sized his years of experience deal-
ing with international affairs while

Speaking about her current job du-
ties, Palin described Alaska as “a
huge energy-producing state that is
accounting for much progress to-
wards getting our nation energy
independence.” As governor, Palin
said, she oversees a $40 billion
pipeline project that will
produce more oil in the
state and has limited tax
breaks for oil companies.

PERSONAL STORIES

Both candidates de-
scribed how their per-
sonal experiences have
shaped their political phi-
losophies. Palin said one
of the reasons she was
selected as the Republi-
can vice presidential can-
didate “was my connec-
tion to the heartland of
America.”

“Being a mom, one very
concerned about a son in
the war, about a special

would affect the out-

come, such as breaking
a tie or achieving a su-
permajority. It is a posi-

Gov.

Democratic vice presidential candidate U.S. Senator Joe Biden (D-
DE) shakes hands with Republican vice presidential candidate Alaska

needs child, about kids

heading off to college —
how are we going to pay
those tuition bills? ... We

tion that Palin would take “very se-
riously,” she said.

Biden, a Democratic senator from
Delaware first elected in 1972, said
he would be “the point person for
the legislative initiatives in the
United States Congress for our ad-
ministration” during a Barack
Obama presidency.

“Barack Obama indicated to me he
wanted me with him to help him
govern,” Biden said. “So every ma-
jor decision he'll be making, I'll be
sitting in the room to give him my
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Palin stressed that, as governor,
she has had to tackle complex en-
ergy issues in a state known for its
oil production.

Biden spoke of his role on the Sen-
ate Foreign Relations Committee
and touted his early recommenda-
tions for U.S. intervention in Bos-
nia. He also discussed his visit to
the Darfur region of Sudan, saying,
“I've seen the suffering; thousands
and tens of thousands have died
and are dying. We should rally the
world to act.”

know what other Americans are
going through as they sit around
the kitchen table and try to figure
out how are they going to pay out
of pocket for health care. We've
been there also, so that connection
was important.”

Palin, who has an infant son with
Down syndrome, said working for
children with special needs is an
issue that is “near and dear to my
heart.” Her oldest child is in the
U.S. Army and is currently serving
in Iraq.
(Continued on page 13)
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Joe Biden, Sarah Palin Highlight Their Political, Personal Roots ...

(Continued from page 12)

Biden, who has a son soon deploy-
ing to Iraq, was clearly emotional
when speaking about a car accident
that killed his first wife and daugh-
ter and injured his two sons. “Look,
| understand what it's like to be a
single parent. ... | understand what
it's like as a parent to wonder what
it's like if your kid's going to make
it.”

“l understand ... what it's like for
those people sitting around that
kitchen table. And guess what?
They're looking for help,” he said.

CANDIDATES TOUT RUNNING
MATES’ PROPOSALS

When discussing policy matters, the
vice presidential candidates focused
mostly on McCain’s and Obama’s

positions rather than their own.

Biden said his running mate is very
concerned about nuclear weapons,
particularly in Pakistan. He also said
he and Obama believe it is neces-
sary to promote a stable Pakistani
government to stop terrorism.

“If an attack comes in the homeland
. it's going to come from al-Qaida
planning in the hills of Afghanistan
and Pakistan,” Biden said. “We
need to support that democracy.”

On domestic issues, Palin described
her running mate as a bipartisan
leader with the experience to bring
about economic reforms. As presi-
dent, Palin said, McCain would “get
rid of the greed and the corruption
on Wall Street and in Washington,”
provide tax credits for families to
purchase their own health care and
take an “all-of-the-above approach”

to considering ways to tackle cli-
mate change.

Biden linked McCain with ill-
received Bush initiatives, emphasiz-
ing that an Obama presidency
would bring change. As president,
Biden said, Obama would provide
tax relief to middle-class families,
change bankruptcy laws to help
homeowners and invest in alterna-
tive energies.

The October 2 event was the only
vice presidential debate. There will
be two more presidential debates;
the next is scheduled for October 7.

(This is a product of the Bureau of
International Information Programs,
U.S. Department of State. Web
site: http://www.america.gov)+

U.S. Presidential Nominees Market Themselves to Voters ...

(Continued from page 11)

alter the way it operates, Rasiegj
said. McCain’s brand of change in-
vokes patriotism to appeal to vot-
ers, said Rasiej, who previously has
consulted for a number of Democ-
rats but is not working for a candi-
date in the 2008 campaign.

Rasiej said Obama’s brand of
change is notable for spreading his
advertising message through the
Internet, using broadband technol-
ogy to move “beyond the cultural
wars” that defined previous presi-
dential campaigns. Obama is using
a language that is comfortable and
familiar for people under age 40
who use computer technology in
their daily lives, Rasiej said. The
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consultant founded a Web site
called techPresident that tracks
how the 2008 presidential candi-
dates are using the Internet.

Rasiej said e-mail allows individuals
to play a powerful role in presiden-
tial campaigns. He cited his 82-
year-old father as an example of
how one person hopes to influence
voters. His father, Rasiej said, is e-
mailing YouTube videos of Obama
speeches to his friends, which is a
“less overt” and “less intrusive”
way to communicate a political
message. Rasiej said that in past
elections, his father might have po-
litical conversations with 50
friends, “but it would take a year
and half” to meet those people in
casual situations to engage in politi-

cal conversation.

The power of one person becomes
evident when millions of other
Americans multiply his father’s ef-
forts with their own e-mail appeals
for the same candidate, Rasiej said.

YouTube, Flickr and other video-
sharing Web sites allow a huge au-
dience to watch a candidate’s pres-
entations in full. For example, Rasigj
said, the public has “clicked on”
Obama’s 37-minute speech on race
relations in America 6 million times.

Rasiej said that “we’re going from
the era of the sound bite to the
sound blast,” where millions can
watch, read and absorb a political
speech. ¢
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U.S. Senate Endorses Financial Rescue Plan

By Andrzej Zwaniecki
Staff Writer

Washington — The U.S. Senate
approved a revised version of the
$700 billion plan to shore up the
U.S. and global financial sys-
tems, reviving hope that the
measure will be passed by the
other congressional chamber,
which rejected the plan days ear-
lier.

Senators voted overwhelmingly
October 1 in favor of the bill. It is
designed to prevent further bank-
ruptcies of U.S. and foreign fi-
nancial institutions jeopardized
by the fallout from the U.S.
mortgage crisis and to bring back
confidence to the credit markets,

Despite the financial crisis he predicted,

e

that, ultimately, the plan will work
to their advantage.

Dodd, who played a key role in

pushing the legislation through the
Senate, said that it “not only [will]
provide stability and confidence to
our financial markets, but also will

= help American families who are

which have practically frozen Up | pyionaire Warren Buffet continues to invest

in recent days.

in U.S. and foreign companies.

President Bush said the plan is
“essential to the financial security
of every American.”

“The American people expect —
and our economy demands — that
the House pass this good bill this
week and send it to my desk,” Bush
said.

On September 29, the House of
Representatives rejected the initial
version of the plan by a slim mar-

gin.

For the bill to become law, both the
House and Senate must pass the
same version of it, and the presi-
dent must sign it. The House is ex-
pected to vote on the Senate-
approved bill October 3, and leaders
of both parties expressed guarded
optimism about the chances of its
passage.

The Dow Jones Industrial Average
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stock index fell 778 points, or close
to 7 percent, on the day the House
rejected the bill. Although the aver-
age regained some ground the next
day, it did not return to its previous
level.

Congressional representatives trying

to gauge voters’ opinion have had
difficulty. The week of September

22, most calls and e-mails from vot-

ers expressed anger about what
they perceived as an attempt to
rescue greedy and irresponsible
Wall Street companies and officials;
the week of September 29, the
number of messages criticizing
House members for failing to pass
the rescue plan significantly in-
creased.

Senate Banking Committee Chair-
man Christopher Dodd, a Democrat,
acknowledged that “many Ameri-
cans are confused and angry about
this crisis.” But he reassured them

struggling to make ends meet.”

The stock market plunge and
change in constituents’ senti-
ments, plus new provisions in the
Senate version of the rescue bill,

| may persuade House members

who earlier voted “no” to change
their minds, according to congres-
sional observers.

Also important is the fact that
leaders and central bankers in in-
dustrialized countries and emerging
markets, surprised by the degree of
their countries’ exposure to the
U.S. financial crisis, have been call-
ing on Washington to do whatever
is necessary to prevent a global fi-
nancial meltdown.

But he added that “not doing any-
thing at this time is to virtually
guarantee that we, as an economy,
will begin a very significant down-
turn of disproportionate impact on
people on Main Street.”

SENATE-STYLE BAILOUT

The provisions added by Senate
include a temporary increase (from
$100,000 to $250,000) of the cap
on bank deposits guaranteed by the
government and a package of tax
cuts, including a small tax relief
measure for some homeowners,
earlier rejected by the House.

The bill calls for the government to
(Continued on page 15)
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U.S. Senate Endorses Financial Rescue Plan ...

(Continued from page 14)

act as the buyer of
last resort for home
mortgages and so-
called toxic securities
held by struggling
institutions, including |y
some foreign banks,
and as a provider of
fresh capital to finan-
cial institutions
whose failure could
jeopardize the finan-
cial system. Mort-
gage-backed and

ment] is likely to be
substantially less than
$700 billion.”

During the negotiations
with congressional
leaders, the three-page
proposal submitted by
Treasury Secretary
Henry Paulson grew to
more than 100 pages
of legislation, which

other securities lost
much of their value
as hundreds of thou-

Senate Majority Leader Sen. Harry Reid, D-Nev., talks with reporters
during a news conference on the passage of the Senate version of the
bailout package Oct. 1, 2008 in Washington. (AP Photo/Evan Vucci)

included oversight provi-
sions, taxpayer protec-
tion, help for homeown-

sands of Americans
defaulted on their home loans.

The drafters of the original plan put
together by the Treasury Depart-
ment — with support from the Fed-
eral Reserve, the U.S. central bank
— hope to jump-start credit markets
so securities’ prices will rise and
private investors will feel confident
enough to re-enter the market.

The plan — in its original and its
latest form — contains several op-
tions for the government to recoup
the money used to finance the plan
and possibly earn a profit. If, after
five years from the bill's enactment,
the government determines that the
program has lost money, it would
ask the financial industry to cover
the projected shortfall.

ers struggling with debt
and other provisions reflecting law-
makers’ many reservations about
the plan, its effectiveness and its
cost to the taxpayers. The version
passed by the Senate is more than
400 pages.

(This is a product of the Bureau of
International Information Programs,
U.S. Department of State. Web
site: http://www.america.gov) ¢

Nation’s Economy Might Trump Local Issues for Oregon 1st Voters ...

(Continued from page 8)

effect on the statewide ballot meas-
ures, but it could make a big differ-
ence when Oregonians vote on in-
creases to their local property taxes
for school budgets. He said voters
are less likely to approve such
measures than they were the last
time they went to the polls.

The economic turmoil will damage
Republican hopes in next month’s
election, not so much over ideologi-
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cal issues, but simply because they
are seen as the party in power, ac-
cording to Sarasohn, an assessment
with which Webb concurred. Blad-
ine, however, was less sure, saying
that Senator John McCain has a
generally good track record on eco-
nomic issues.

Whichever analysis proves correct,
few would argue that the economic
challenges of 2008 have thrown a
sudden wildcard into election pre-
dictions.

This article is part of America.gov’s
continuing coverage of seven of the
435 U.S. congressional districts
during the 2008 campaign. Each
offers a different prism from which
to view U.S. politics.

(This is a product of the Bureau of
International Information Programs,
U.S. Department of State. Web
site: http://www.america.gov)+
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Policy Researchers Support Financial Plan, with Reservations

By Burton Bollag
Special Correspondent

Washington — The five economics
specialists on a panel at the Brook-
ings Institution were not sure how
the government’s $700 billion fi-
nancial rescue package would be
used or what it would accomplish.
But they all support it because they
believe the price of inaction could
be even greater.

Could the crisis pass without this
massive commitment of govern-
ment money, as some economists
and politicians have argued? It
might, said Alice Rivlin, senior fel-
low at Brookings and former vice
chairwoman of the Federal Reserve.
But the possibility that the crisis
could lead to a financial meltdown
and a deep economic recession is
too big a gamble to take.

“It's a little bit like nuclear war,”
she said. You don’t know what the
result would be, “but you better do
everything you can to avoid it.”

She and the others spoke October 1
in a Brookings-hosted discussion
billed as “The $700 Billion Ques-
tion.” Analysts at several other
Washington-based research organi-
zations have taken up the topic,
and they too largely come out in
favor of the rescue plan.

Several economists with the Peter-
son Institute for International Eco-
nomics support the “troubled asset
relief program,” which is already
referred to by its acronym: TARP.
“There is still time for the U.S. ad-
ministration and the Congress to
make something positive emerge
from the delay in passing TARP leg-
islation,” said Morris Goldstein, a
Peterson economist. “A revised
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and improved TARP bill can ... in-
crease the liquidity of mortgage-
backed securities, while allocating
more resources [than did the origi-
nal TARP] both to recapitalization of
our financial institutions and to miti-
gation of rising home foreclosure
rates.”

Even researchers from the Heritage
Foundation, which has “limiting
government” among the goals in its
mission statement, argue for con-
gressional action. “Faced with a
crisis of this scale, lawmakers need
to consider steps that would be out
of the question in more normal
times,” write Stuart Butler and
Edwin Meese lll in a recently pub-
lished paper titled The Bailout Pack-
age: Vital and Acceptable.

At the Brookings meeting, William
Frenzel, a former Republican con-
gressman from Minnesota, said the
initial opposition to the rescue pack-
age — the House of Representa-
tives voted it down days earlier —
was due to pressure from the “hard
left and hard right.” The former did
not want taxpayer money used to
bail out investors; the latter felt the
market was sacrosanct and should
not be meddled with.

But after a few days, members of
Congress increasingly heard from
less ideological and more represen-
tative members of their constituen-
cies, he said. People may not have
much faith in the government’s abil-
ity to handle the crisis, he said. But
“the public knows there’s an emer-
gency” and feels something needs
to be done.

The five panelists all appeared opti-
mistic that the rescue package was
likely to bring the current crisis un-
der control. But several stressed

that Treasury Secretary Henry M.
Paulson Jr. may get extraordinary
powers to implement the govern-
ment’s efforts, but he has no de-
tailed road map. Instead, he will be
moving without a plan as he tries to
remedy a problem that emerged
quickly.

Simon Johnson, senior fellow at the
Peterson Institute for International
Economics, used satirical flair to
drive the point home. “I think the
reason we're frightened is [that] the
most trusted public servants with
regard to economic policy, the sec-
retary of the Treasury and the chair-
man of the Federal Reserve, two
weeks ago were continuing to tell
the American people that the econ-
omy was ... fine; we’re going to
avoid a recession. Two days later,
they showed up and they asked for
5 percent of [gross domestic prod-
uct] in small unmarked bills to be
placed in a paper bag outside Mr.
Paulson’s office, no questions
asked.”

Yet Johnson and other panelists
seemed to accept that in this ex-
traordinary situation, there was little
alternative to giving Paulson the
authority to make deals to purchase
the so-called “toxic” securities that
no one else wants to buy, to get
the credit markets functioning
again.

William Gale, director of economic
studies at Brookings, said Paulson
would need a free hand. “You can’t
constantly be coming back to some
congressional board for oversight or
approval,” he said.

Brookings panelists said the Treas-

ury Department should use the res-

cue funds in a transparent manner.
(Continued on page 19)
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World Markets Remain Hesitant Following Financial Rescue Plan

Washington — World stock
markets remain jittery even
after the U.S. Congress ap-
proved a $700 billion financial
rescue plan. In the first full
day of trading after President
Bush signed the bill into law,
New York’s Dow Jones indus-
trial average stock index fell
more than 7 percent before
rebounding slightly and clos-
ing down 3.5 percent. These
movements were echoed in
markets around the globe.

Speaking to an audience in

Ohio on October 6, President
Bush said it will take time for
the rescue plan to take effect.

“l believe that this plan will

work over time. | signed the

Traders gather at a post on the New York Stock Exchange floor

bill on Friday. It's going to
take time for the Treasury Depart-
ment to put a plan in place that
won't waste your money and that
will achieve the objective,” he said.
Bush said the rescue plan is large
enough to prevent credit markets
from freezing up.

The two candidates vying to re-
place Bush as the next U.S. presi-
dent also weighed in on the mar-
ket’s reaction to the rescue plan,
which both supported when the bill
came before the Senate.

“It was a tourniquet, but not a per-
manent solution,” Republican Sena-
tor John McCain told supporters in
New Mexico on October 6. “Today
we're seeing the stock market fall
and the credit crisis spread to other
parts of the world. Our economy is
still hurting. ... Further action is
needed. It must be done.”

McCain promised additional meas-
ures to shore up the U.S. economy,
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including tax cuts and reduced gov-
ernment spending. He vowed to
balance the federal budget by the
end of his first term in office if
elected president.

Democratic Senator Barack Obama
warned that continued turmoil in
the markets could have grave con-
sequences. “Not only are we seeing
the stock market go down, but
there is still a great danger of the
credit markets locking up, and
we've seen that the contagion is
spreading to all parts of the globe.
Europe is having some of the same
problems that we're having here in
the States. Asia is being affected,”
he told supporters in North Carolina
on October 6.

“It is a reminder that the rescue
package that was passed last week
is not the end of our efforts to deal
with the economy. It's just the be-
ginning,” he said.

Obama urged Treasury Secretary
Henry Paulson and Federal Reserve
Chairman Ben Bernanke to move
quickly in implementing the rescue
plan in an effort to build confidence
in the markets. He also proposed an
economic stimulus package to help
American consumers confront
higher gasoline and food prices and
to help state and local governments
meet their payrolls.

Obama also voiced support for ex-
tending unemployment insurance
following a disappointing jobs report
showing the U.S. economy lost
159,000 jobs in September.

See Bush’s Oct. 6 remarks ( http://
www.america.gov/st/texttrans-
english/2008/

Octo-
ber/20081007120747eaifas0.9489
405.html ) on the financial rescue
plan and the economy on Amer-
ica.gov. ¢
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Contributions to Judicial Races Worrisome, Justice O’Connor Says

By Stephen Kaufman
Staff Writer

Washington — As campaign con-
tributions play a larger role in the
election of some U.S. judges, re-
tired Supreme Court Justice San-
dra Day O’Connor warned busi-
ness interests that attempting to
buy influence will not, in the long
term, result in a more business-
friendly legal environment.

Speaking October 2 at the “Our
Courts and Corporate Citizenship”
conference hosted by the George-
town University Law School in
Washington, O’Connor said “a
qualified fair and independent judi-
cial branch” benefits everyone,
but the increased use of campaign
funds damages the judiciary’s im-

the businessman was a litigant. The
judge then ruled in favor of the
businessman.

The case eventually could end up
being decided by O’Connor’s suc-
cessors in the Supreme Court, who
judicial reformers hope will clarify
the circumstances under which
elected judges must disqualify
themselves from cases involving
campaign contributors.

The West Virginia example stands
to become more common as the
amount and diverse sources of cam-
paign contributions increase. Ac-
cording to the Justice at Stake
Campaign, state supreme court can-
didates across the United States
raised more than $165 million for
their campaigns between 1999 and

partiality and fuels negative public
perceptions of it.

Retired Supreme Court Justice Sandra Day
O'Connor says that when justice is for sale,
you do not know who the buyer will be.

2007 compared to $62 million over
the previous six years.

“While we’ve come a long way ...
I'm worried that we are inching sort
of backwards as the money creeps
its way back into the judicial
races,” she said.

Nationwide, 87 percent of all U.S.
state court judges face elections,
and 39 states elect at least some of
their judges, according to the Na-
tional Center for State Courts. In
contrast, judges for the U.S. federal
court system are appointed with
lifetime tenures. Only two other
nations — Switzerland and Japan —
hold judicial elections and do so
only in a very limited way.

Within the U.S. legal community
and among the general population,
the wisdom of electing judges has
been debated almost from the na-
tion’s founding.

Proponents argue that requiring
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judges to periodically stand for elec-
tion makes them more accountable
to the community. They also cite
the transparency of the process,
contrasting it favorably with an ap-
pointment system that is conducted
in large measure out of the public
view and can be marred by crony-
ism. Critics of judicial elections
maintain that campaigning and cam-
paign fundraising open the door to
undue influence, perhaps even cor-
ruption.

O’CONNOR CITES CURRENT, HIS-
TORICAL EXAMPLES

In her October 2 remarks, O’Connor
referenced a case on appeal to the
West Virginia Supreme Court in
which a judge who had received
campaign contributions from a
wealthy businessman refused to
recuse himself from a case in which

“As the selection of state court
judges becomes ever more political,
I think the interests of all sides have
been pouring a great deal of money
into state judicial races,” O'Connor
said. “In the long term, that kind of
a system undermines our notions
and standards for an independent
judiciary and ... business interests
ultimately suffer too when that hap-
pens.”

To help illustrate her point, she re-
called Judge Roy Bean, who ran his
court out of a saloon in western
Texas in the 19th century.
“Everyone ... was expected to buy
drinks,” she said, and those who
did not were held in contempt and
ordered to pay a fine that amounted
to the cost of a drink. “He was sell-
ing ice cold beer and law in that
order.”

(Continued on page 19)
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Contributions to Judicial Races Worrisome, Justice O’Connor Says ...

(Continued from page 18)

the death sentence of a
prisoner when he discov-
ered the condemned man

“real concerns” about
the judicial branch.

“Some see runaway ju-
ries creating unpredict-
25 ability. Some see litiga-

had access to a small for-
tune and sensed that =
“there might be some profit

in leniency.”

That chaotic “justice-for-
sale environment” did not
translate to a business-
friendly legal system,

= | tion delayed and expen-
sive discovery proc-
esses that greatly in-

1) crease the cost and time

younger judges “who
lack experience with

O’Connor said. “It was dif-
ficult to have faith that the

Judge Roy Bean's court, housed in a 19th-century saloon in
western Texas, made a mockery of justice.

complex business is-
sues.”

government would enforce
property or contract rights because
for every Judge Bean who might be
in your pocket, there was another
one in somebody else’s pocket.

“Once you hang the ‘For Sale’ sign
on the courthouse door, you can’t
predict who the buyer is going to
be.”

The only sure result from competing All of these concerns “need to be

interests pouring money into judicial
campaigns is that the rule of law
will suffer. “So justice is a special
commodity. The more you pay for
it, maybe the less it's worth,” she
said.

However, O’Connor acknowledged,
businesses and other parties have

addressed,” O'Connor said.

(This is a product of the Bureau of
International Information Programs,
U.S. Department of State. Web
site: http://www.america.gov)+

Policy Researchers Support Financial Plan, with Reservations ...

(Continued from page 16)

After all, they said, the crisis was
brought on in part by a lack of
transparency around the widely held
mortgage-backed financial instru-
ments, leaving investors unsure of
their true value.

The speakers said the government
could determine the worth of these
financial instruments by quickly re-
auctioning a small part of the secu-
rities it buys. “We know there are
investors out there. ... They're
waiting to buy,” Johnson said.
Economists say that in the best-
case scenario, the government
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could make a profit selling off the
securities after the market stabilizes
and prices rise.

One way to make the market more
transparent in the future, panelists
said, is to reform the way the
credit-rating agencies operate. In-
vestors from the United States and
around the world typically relied on
credit ratings to determine the risk
of complicated mortgage-based se-
curities. But critics say these agen-
cies did not do their job and often
gave such securities higher ratings
than they deserved.

“It's manifestly not working to have

the rating agencies paid by people
who want to sell the thing that
they’re rating,” Rivlin said.

She added that, after the current
crisis is remedied, there is an urgent
need to regulate financial markets
after several decades with little
oversight. “A lot of this could have
been avoided if we had sensible
lending standards on subprime
mortgages.”

(This is a product of the Bureau of
International Information Programs,
U.S. Department of State. Web
site: http://www.america.gov)+
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Artist Heba Amin Explores Her Egyptian Heritage in America

By Howard Cincotta and Deborah
Conn
Special Correspondents

Washington — Contemporary artist
Heba Amin, 28, has been drawing
for as long as she can re-
member, but pursuing art
full-time did not occur to her
until she was a junior in col-
lege. At the time, Amin, who
now lives in Minneapolis,
was a math major and first
envisioned herself as an ar-
chitect.

Amin was born and raised in
Cairo, Egypt. Her late father
was an interior designer; her
mother, an administrative
worker at the private Ameri-
can school Amin attended
from kindergarten through
12th grade.

After high school, Amin trav-
eled to the United States to
attend Macalester College, a
private, liberal arts school in
St. Paul, Minnesota. By her
third year, Amin realized that
her heart lay in art, not math,
and, in 2002, she earned a
bachelor's degree in studio
art, with a concentration in
oil painting.

Living in the United States, she told
Fayeq Oweis, editor of the Encyclo-
pedia of Arab American Artists, al-
lowed her “to take the role of the
outside observer” and opened her
eyes to the richness of Arab and
Egyptian culture that she had
“previously overlooked or taken for
granted.” For several years, Amin's
work revolved around portraits of
Bedouin women, who, she said,
“are known for their embroidered
and beaded crafts.”
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“The European Union had a pro-
gram designed to preserve these
crafts, funding the work and en-
couraging older women to teach
younger ones. | became interested

Self poitrate of Heba Amin

in that and stayed with different
tribes to see the process working. |
also apprenticed with a Bedouin
artist who created sand paintings.”

As Amin spent time with different
Bedouin tribes, she realized she was
even more interested in their way of
life than their craft.

“l was struck by how attached they
were to their surroundings and the
land, and how sad it was that their
culture was deteriorating due to
urban sprawl and modernization,”

she recalled.

Amin began painting brightly col-
ored portraits of Bedouin women
juxtaposed with urban geometric
patterns. “The patterns overwhelm
. the paintings, representing
how the city is taking over
the Bedouin culture,” she

% ent artistic direction, to-

ward three-dimensional in-

" stallation pieces. “As | did

-l the portraits, | found | was
| really interested in the city

'] structure format,” she ex-
plained.

The next time she was in
Cairo, Amin said, “l noticed
il how many abandoned
structures there were —
expansive masses of land
were covered with unfin-
ished buildings. | took pho-
tos of these structures, and
# then started doing a series
8 of works about them, in-
vestigating them. What
they were, why they were
abandoned, their effect on
people.”

Amin became fascinated with the
thought of the city as an emotional
idea, rather than a structural one,
and that led her to a different me-
dium.

“l found that painting was a little
restrictive — | couldn't really relay
the emotion | was after,” she said.
“l wanted to move into something
that was more experiential. Installa-
tion art allowed me to create a
space that expressed the emotional
(Continued on page 25)
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Increase in American Soccer Players Bolsters Professional League

By Paul Levitan
Staff Writer

Washington — About 16 million
people play soccer in the United
States, a number that is growing as
the result of increased participa-
tion of youth and women in the
sport. Between 1990 and 2007,
girls’ participation on high school
soccer teams in the United
States rose 177 percent. Increas-
ing immigration from Latin Amer-
ica, where soccer is wildly popu-
lar, has also bolstered the popu-
larity of soccer in the United
States.

Major League Soccer (MLS), a
North American league, may be
benefiting from this increase in
popularity.

With consistent game attendance
and a committed fan base, MLS
is approaching profitability,
something its predecessor, the
North American Soccer League
(NASL), was never able to do.

attendance during the late 1970s
and early 1980s was around
14,000, comparable to the average
attendance of 16,770 for MLS
games in 2007. NASL at its peak
had 24 teams, while MLS has 14.

The Los Angeles Galaxy's David Beckham, left, and
the Kansas City Wizards' Sasha Victorine battle for
the ball during an MLS game.

team. During that era, the team
was poorly organized, with little
time to practice and disappointing
results in international competition.
In contrast, the origins of MLS lay
in the 1994 World Cup, played in
the United States. The U.S. team,
made up mostly of MLS players
and former MLS players now play-
ing in Europe, has been increas-
ingly successful in international
competition, reaching the quarterfi-
nals in the 2002 World Cup.

Individual MLS teams have also
been successful in international
competition. In 1998 D.C. United
was the first American team to
win the Confederation of North,
Central American and Caribbean
Association Football (CONCACAF)
Champions Cup and the In-
terAmerican Cup, competing
against North American, Caribbean
and South American clubs. In
2000 the Los Angeles Galaxy also
won the CONCACAF Champions
Cup.

MLS Commissioner Don Garber,
blogging on the MLS Web site, ar-
gued that soccer has a bright future
in America: “Since | became com-
missioner of Major League Soccer in
1999, | have felt strongly that the
seismic shifts in America’s demo-
graphics, economy, family, social
dynamics and media/technology
landscape will drive the popularity
of soccer in our country. It is why |
was bullish on the sport when |
joined the league nearly 10 years
ago. And it is why | am now even
more optimistic about our future.”
MLS’s predecessor, the North
American Soccer League, lasted for
16 years — from 1968 to 1984.
NASL attracted international players
like Brazil’s Pelé and Germany’s
Franz Beckenbauer. Average game
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Yet MLS is a well-established and
successful league, while the North
American Soccer League floundered
and collapsed.

There are a number of possible rea-
sons why MLS is succeeding where
NASL failed. The North American
Soccer League’s popularity was
largely based on its international
players. They brought a high level
of skill, but their high salaries made
costs spiral out of control. The
cost of running teams was too high
and most went bankrupt, leading to
the league’s collapse. MLS has
more modest salaries, and its teams
have a core of American players.
NASL did not improve the level of
soccer played by the U.S. national

During the NASL era, U.S. televi-
sion was dominated by three major
networks, and NASL was not able
to secure a stable TV contract with
them. Today’s plethora of TV sta-
tions received by cable and satellite
gives viewers ample opportunities
to see their favorite MLS teams play
on English- and Spanish-language
channels.

MLS Deputy Commissioner Ivan
Gazidis is optimistic about the fu-
ture of soccer in America. “MLS
continues to make remarkable pro-
gress for a young league. We have
established stability and we are
constructing an infrastructure for
the sport across North America that
will last for generations,” he said in
a blog entry on the MLS Web site. ¢
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2008 Global Handwashing Day Promotes Hygiene Education

By Nancy L. Pontius
Special Correspondent

Littleton, Colorado — Every year,
diarrhea and pneumonia kill more
than 3.5 million children under
age 5 worldwide. Many of
them could have been saved
by the simple act of washing
hands.

Studies have shown that
handwashing with soap can
cut deaths from diarrhea by
almost 50 percent and deaths
from acute respiratory infec-
tions by 25 percent — saving
more lives than any single
vaccine or medical interven-
tion. The challenge is to trans- |
form handwashing with soap
from an abstract idea into an
automatic behavior in homes,
schools and communities
worldwide.

To promote this life-saving
habit, millions of children in
20 countries across five conti-

Colgate-Palmolive and the Johns
Hopkins University School of Public
Health.

“Global Handwashing Day is de-

ber/20080904125558nsuitnop0.95
48609.html )."”)

“Global Handwashing Day is impor-
tant because diarrhea still unneces-

ot la vie

nents will participate in the
first Global Handwashing Day
on October 15. Supporters of

The USAID Hygiene Improvement Project set up this booth at an International Environment
Day event in Antananarivo, Madagascar, June 5.

the event will focus on mobi-
lizing school children worldwide to
wash their hands with soap to in-
crease the practice of this important
behavior.

Global Handwashing Day is sup-
ported by the Global Public-Private
Partnership for Handwashing with
Soap (PPPHW). Established in
2001, partnership members include
the U.S. Agency for International
Development (USAID), World Bank,
Water and Sanitation Program, UNI-
CEF, Unilever, Water Supply and
Sanitation Collaborative Council,
U.S. Centers for Disease Control
and Prevention, Procter & Gamble,
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signed to bring international and
individual country attention to this
critical public health intervention,”
John Borrazzo, chief of the Mater-
nal and Child Health Division,
USAID Bureau for Global Health,
told America.gov.

The event supports the 2008 World
Water Week conference’s interna-
tional focus for this year on sanita-
tion. (See “2008 World Water
Week Highlights Water-Related
Challenges ( http://
www.america.gov/st/env-
english/2008/

Septem-

sarily kills 1.6 million children a
year, and we know that effective
handwashing with soap can prevent
almost b0 percent of these diarrhea
[ilinesses],” Borrazzo said. “Recent
research results also show that ef-
fective handwashing by birth atten-
dants and mothers may reduce
newborn deaths — which globally
total 4 million a year — by as much
as 40 percent.”

OBSERVANCES PLANNED
AROUND THE WORLD

During the week of October 15th,
(Continued on page 23)
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2008 Global Handwashing Day Promotes Hygiene Education...

(Continued from page 22)

from India to Egypt, Peru to China,
Indonesia to Ethiopia, high-profile
promotional and educational activi-
ties are planned for school children,
teachers and parents — joined by
government officials and celebrities
— to raise awareness that hand-
washing with soap is a powerful
public health intervention.

In Madagascar, President Marc Ra-
valomanana and the government of
Madagascar worked with the
USAID Hygiene Improvement Pro-
ject (HIP), local soap companies,
the media and others to plan an all-
out national weeklong celebration
of Global Handwashing Day. During
the week of October 15, all of
Madagascar’s 19,300 primary
schools will participate in the activi-
ties, culminating with 3.5 million
children all washing their hands at
noon on Global Handwashing Day.
A parade of schoolchildren through
the capital also is planned for Octo-
ber 15.

In Pakistan, the country’s vision for
Global Handwashing Day is to have
1 million school children across the
country all wash their hands on Oc-
tober 15. This will be accomplished
through many local groups and
school programs working with
members of the PPPHW, including
USAID and multinational consumer
products maker Procter & Gamble.

USAID’s Pakistan Safe Drinking Wa-
ter and Hygiene Promotion Project
(PSDW-HPP) plans to celebrate with
65 partner nongovernmental, com-
munity and government organiza-
tions. Planned activities include in-
teractive theater performances,
speeches from community leaders
and creative classroom activities to
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complement the interactive hygiene
curriculum currently used by PSDW-
HPP in more than 20,000 schools.
School activities will end with an
oath to always wash hands with
soap at critical times and to help
others to do so.

Procter & Gamble intends to teach
75,000 Pakistani children via its
Safeguard Schools Program on Oc-
tober 15.

INTERNATIONAL HYGIENE
EDUCATION PROJECTS

For many years, U.S. public and
private organizations have joined
with other countries to help develop
the vital habit of handwashing with
soap.

“USAID has long recognized the
importance of incorporating hygiene
education and handwashing promo-
tion as part of both maternal and
child programs, and water supply
and sanitation activities,” Borrazzo
said. “We have worked for over a
decade with many international
partners to encourage handwash-
ing, including promotion through
the community, private sector,
health facilities and schools.”

For example, USAID has been as-
sisting with hygiene-behavior edu-
cation through one component of
USAID’s participation in the $59
million West Africa Water Initiative
(WAWI) that began in 2002.
WAWI’s 13 partner organizations —
including the Conrad N. Hilton
Foundation, World Vision, UNICEF,
USAID, WaterAid, Winrock Interna-
tional and World Chlorine Council —
work in Ghana, Mali, Niger and
Burkina Faso.

Multiple USAID programs partner

with international organizations in
many countries to carry out rele-
vant hygiene education and sanita-
tion programs, including in Ethiopia,
Nepal, Madagascar, Pakistan and
Indonesia.

“School programs that teach the
benefits of handwashing and effec-
tive handwashing techniques have
been shown to increase handwash-
ing behavior,” Jay Gooch, associate
director of external relations for
Procter & Gamble, told Amer-
ica.gov. “Young people are the
most effective age group to reach
to develop this habit,” he said.

In Pakistan, 7.5 million schoolchil-
dren have participated in Procter &
Gamble’'s Safeguard Schools Pro-
gram since 2003. In a country
where more than 250,000 Pakistani
children die from diarrhea annually,
the practice of handwashing could
save many lives.

In China, more than 24 million
school children have participated in
Procter & Gamble’s Safeguard
Schools Program since 1999.

More information is available on the
Web sites for Global Handwashing
Day ( http://
www.globalhandwashingday.org/ )
and the Global Public-Private Part-
nership for Handwashing with Soap
( http://
www.globalhandwashing.org/
index.html ).

(This is a product of the Bureau of
International Information Programs,
U.S. Department of State. Web
site: http://www.america.gov)+
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United States Committed to Protecting World’s Oceans

By Daniel Gorelick
Staff Writer

Washington — The United States
has met or is on schedule to meet
all initiatives proposed in the presi-
dent’s Ocean Action Plan, a pro-
gram announced in December 2004
to protect and preserve Earth’s
oceans and coastal resources, ac-

cording to a statement by the White

House.

“QOur oceans are vital
for our planet,” Presi-
dent Bush said in a
speech marking the
opening of the Sant
Ocean Hall at the
Smithsonian National
Museum of Natural
History in Washing-
ton on September
26. “The Ocean Ac-
tion Plan is helping to protect our
planet’s most essential natural re-
source.”

The president drew attention to
several related achievements since
the program began: a reduction in
the number of fish stocks listed as
overfished; restoration and protec-
tion of 1.2 million hectares of wet-
lands, including the largest water-
shed restoration in the world in the
Florida Everglades; and the creation
of the Papahanaumokuakea Marine

National Monument, one of the larg-

est marine conservation areas in the
world.

“The ocean is a vast ecosystem
crucial to our existence, yet scien-
tific and public understanding of the
ocean is still limited,” said Cristian
Samper, director of the museum.
“That’s why the new Sant Ocean
Hall, the most ambitious renovation
in the museum’s history, is so vi-
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orange clownfish

tally important. It will greatly ex-
pand our knowledge of this extraor-
dinary ocean planet we call home.”

PROTECTING TROPICAL REEFS

As part of the Ocean Action Plan,
the United States provided $8.4
million for the Coral Triangle Initia-
tive to help Indonesia, Malaysia,
Papua New Guinea, the Philippines,

the Solomon Islands and Timor-
Leste enhance coral conservation,
promote sustainable fisheries and
ensure food security.

The Coral Triangle covers almost
640 million hectares, an area equal
to half the size of the United
States, and contains more than 600
species of coral and 3,000 species
of fish, according to the World
Wildlife Federation (WWF), a private
organization that supports the initia-
tive.

“From a conservation perspective,
the biodiversity and resources of
the Coral Triangle make it the ma-
rine equivalent of the Amazon,"
said Kate Newman, WWF’s manag-
ing director of the Coral Triangle
program.

The U.S. Agency for International
Development is providing an addi-
tional $26 million for ongoing ma-

rine and coastal management pro-
grams in the area of the Coral Trian-
gle Initiative.

UPDATING ALVIN

Exploring beneath the sea is another
part of the president’s Ocean Ac-
tion Plan.

The National Science Foundation is
providing $21.6 million
to the Woods Hole
Oceanographic Institu-
tion to construct an
improved human-
occupied, deep-ocean
submersible. With a
depth capability of

§ 6,500 meters, it will
be able to descend into
99 percent of the
global ocean. The cur-
rent submersible, Al-
vin, has a depth capability of 4,500
meters and can reach only 63 per-
cent of the ocean’s floor.

Manned deep-sea submersibles al-
low scientists to see details of the
seafloor with their own eyes. Sub-
mersibles also are used to sample
rocks, sediment, fluids and sea life.
Scientists aboard Alvin made sev-
eral notable discoveries, including
the initial identification of hydro-
thermal vents and the first survey
of the wreck of the RMS Titanic.

MONITORING SEAS FROM SPACE

NASA plans to launch a satellite,
Aquarius, which will help determine
ocean climate variability and its ef-
fects on weather. Aquarius will
monitor sea surface salinity — the
amount of dissolved salts in the
water — which varies throughout
the world.

(Continued on page 25)
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Artist Heba Amin Explores Her Egyptian Heritage . ..
PUBLIC AFFAIRS

SECTION

(Continued from page 20)
AMERICAN EMBASSY In addition to her installations, Amin
ideas | was after.” recently illustrated a book that pro-
P.0.Box 1014 files Muslim women in history called
Addis Ababa Amin's work has been shown at a Extraordinary Women from the Mus-
Ethiopia number of galleries in Minneapolis,  lim World.

New York, and Washington.
In spite of her artistic success, Amin

Phone: 251-11-5174007 | look at city infrastructure as rep- is reluctant to depend on her art for

251-11-5174000 resentation of the progression of a  her living. “I'm not focused on sell-
Fax: 251-11-1242454 society,” she wrote on her Web site. ing my work,” she said. "And that
Email: pasaddis@state.gov “Urban planning is indicative of a frees me from the obligation of mak-
society's political situation, and | am ing work that other people want.
interested in investigating Middle I've been in school now for 10

Eastern cities where the infrastruc-  years, and ultimately, I'd like to stay
ture is an obstacle and a burden to  in academia.”
peoples' daily lives. | am interested

Web site

neep:ll in the city's effect on personal As for living in the United States,
eﬂ‘iopia.“se space, where city structure begins she said, “l love it. | love being in
mbaSSY°9°' to take precedence over individuality the academic environment, where |

and where buildings and humans have time to explore my ideas and
begin to overlap and layer on top of how to express them.”
one another instead of coexisting.”

See also For more on the arts in America, see

“These installations are simply in- The Arts ( http://amlife.america.gov/
http:/www.america.gov/ tended to address the idea that amlife/arts/index.html ) on Amer-
Telling America’s story one's surroundings play an immense ica.gov. ¢

role in behavior," she wrote.

United States Committed to Protecting World’s Oceans. ..

(Continued from page 24) than 17 academic, corporate, gov- Ocean Hall ( http://ocean.si.edu/
ernment and international institu-  ocean_hall/ ) is available on the

Small variations in salinity can tions also are involved in the mis- Web site of the Smithsonian Insti-

have dramatic effects on ocean sion, according to Earth and Space tution’s National Museum of Natu-

circulation and the exchange of Research, a nonprofit research in-  ral History.

water between Earth’s oceans, stitute headquartered in Seattle. Its

atmosphere and land. Tracking president, Gary Lagerloef, is princi- Additional information on the

changes in salinity will help to pre- pal investigator for the NASA mis- Aquarius mission ( http://

dict climate fluctuation, according sion. aquarius.gsfc.nasa.gov/ ) is avail-

to NASA scientists. able on the NASA Web site.
Argentina is providing the space-

Aquarius will measure salinity craft and additional science instru- More information on the improved

nearly simultaneously over a large ments, while NASA provides the submersible ( http://

area of the Earth, something which Aquarius salinity sensor and the www.whoi.edu/page.do?

has been impossible to do using rocket launch. pid=11044 ) is available on the

land-based techniques. Salinity Web site of the Woods Hole

never has been measured in 24 President Bush concluded his re- Oceanographic Institution.

percent of the global ocean. marks at the museum by stating:

“All Americans have a responsibil- (This is a product of the Bureau of
The Aquarius mission is an interna- ity and obligation to be good stew- /nternational Information Programs,

tional partnership with Argentina’s ards of our environment.” U.S. Department of State. Web
space agency, Comisiéon Nacional site: http://www.america.gov)+
de Actividades Espaciales. More More information on the Sant
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